






Reserve Your Ad Today!
1341 County Road D Circle East

Vadnais Heights, MN 55109
(651) 484-0031

®

Independent Media Research Validates The Power 
of Advertising Mail In The Minneapolis MN Metro 

Area.

______________________
Based on 500 consumer responses from January-December 2008.  Margin of error ±4 percentage points.
Newspaper data reflect readership of any local or metro daily/Sunday newspaper in a 7-day period.
Source:  Advertising Readership & Response Tracking Study, TNS Custom Studies, NFO WorldGroup
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Percentage of all households 

who read or looked at print ads 
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Response
Percentage of all households who 

made one or more purchases as a result of
print ads in a 7-day period.
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Get More For Your Money
Independent Media Research Validates the Power of  Direct Response Advertising Mail.

Source: Minneapolis Advertising Readership & Response Tracking Study, TNS Custom Studies, NFO WorldGroup

Contests
Gain extra attention by sponsoring
a contest where readers mail in entry forms 
to win a gift certificate to your store.

See what our readers are saying in response 
to the question, “What do you like best 
about your HomeTown Magazine?” when 
completing our contest entry form:

“It makes me aware of  local businesses in my 
community,”  
— Gabriela H.

“Values from providers I can use without driving 
too far.”   
 — Twila A.

“All of  the valuable coupons! I just moved to 
Elk River and it gets me familiar with what
is around me.” 
— Jennifer V.

CONTEST
Entry Form

GRAND PRIZE:
25’ of  Heavy Duty

Leaf  Screen - Installed
($200 Value)

Name_________________________________________________________

Address_______________________________________________________

City_________________________Zip________Phone_ __________________

Which Coupons or offers will you use?_____________________________________

____________________________________________________________

____________________________________________________________

What do you like best about your HomeTown Magazine?_ ________________________

____________________________________________________________

____________________________________________________________

____________________________________________________________

Mail COUPON PORTION to: HomeTown Super Saver Magazine • 1341 Co. Rd. D Circle East
Vadnais Heights, MN 55109. Entries must be received by Oct. 15. Drawing to be held at end of Oct.

3 Months 
Free Lessons, 

Uniform, 
Patch & 
Tattoo

($190 Value)

$25 Gift 
Certificates

Photography 
Competition
To further personalize our publications as 
part of  the community, we open our front 

covers to the public 
for photography 
submissions from all 
ages and all levels of  
expertise. It’s a fun way 
to engage people with 
our magazine.

For more
information,
visit:

http://metrosupersaver.com/photos.html


